Desktop Dialog

Publishing magazine for Media-Management
Mediainformation 2010/Price list no. 22
(applicable from 1. January 2010 onwards)
Brief introduction

Desktop Dialog: the publishing magazine is the trade journal for digital publishing that is 
not tied to a specific manufacturer. The editorial policy is to report in detail about all the 
process technologies that relate to this field. The articles focus on digital input, design, 
digital operating technologies and digital output. In-depth reports on subjects of relevance 
to the market are presented every month in the „Know-how“ section.

In addition to the different sections about various aspects of publishing that appear regularly, 
each monthly issue also includes a „Special“ supplement, in which the results of intensive 
research into new markets, technologies and services are summarised. These supplements 
are generally produced with an extra print run 15 000 copies, with the aim of introducing the 
magazine to new readers in many different areas.

Published by

DPV Verlag GmbH

Katharinengasse 3, D-55444 Eckenroth
Telephone

+49 (0) 67 24-60 98 11
Fax


+49 (0) 67 24 - 60 98 - 46
e-mail


info@desktop-dialog.de
Internet URL

http://www.desktop-dialog.de
Editorial staff:
Manfred Diehl (Editor-in chief) mdiehl@desktop-dialog.de



+49 (0)171 231 29 42
Advertising sales
Great Britain: Richard Thompson Ltd



38 Addison Avenue
London W11 4QP

Telephone

+44 (0)20 7602 1065
Fax


+44 (0)20 7602 2198
e-mail


richardmedia@yahoo.com
Frequency of publication
monthly, 11 times a year (issue 7/8 as a double)
Distribution


Subscriptions, computer stores, DTP studios, bookshops

kiosks. Distribution by post to a different selection of

adresses each month from a pool of about 45 000.

Bank



Sparkasse Langen-Seligenstadt 
Int. Bank Account (IBAN): 
DE05 5065 2124 0004 1947 00
SWIFT-BIC.: 


HELADEF1SLS
Place of performance 
Bad Kreuznach, Germany

Magazine dimensions:
DIN A 4, 210 x 297 mm

Type area: 188 mm wide, 253 mm high

Additional charges:

2nd cover page, 
400 € 

3rd cover page, 
400 €

4th cover page,
400 €

Price-list (all prices in €)

	Formats
	Size

(w * h)

in mm
	basic-price

     4c
	
Advert in
special**

extra

	
	
	
	

	2/1 page

1/1 page

2/3 page vert.
2/3 page horiz.
1/2  page vert
1/2   page horiz.

1/3 page vert.
1/3 page horiz.

1/4 page vert.

¼ page horiz.
1/6 page vert.
1/6 page horiz.

	432 x 303

188 x 253

110 x 253

188 x 172

  80 x 253

188 x 125

  53 x 253
188 x   86

188 x   58

  80 x 105
188 x 40
  53 x 125
	  9 600,00

  4 800,00

  3 450,00

  2 770,00

  1 760,00

  1 320,00

     910,00
	  1 600,00

     800,00

     800,00

     400,00

     400,00
     250,00
     250,00


**„Special“ concept:  The Special is produced with additional print run of about 25 000 copies 

and is distributed via suitable media, by direct mailing and at trade fairs.

Reduction in the basic price for the following quantities in one year:

Volume discount:




Frequency-discount:

for 3 or more full pages   10 %


for 3 or more Ads
  5 %
for 6 or more full pages   15 %


for 6 or more Ads
10 %
for 9 or more full pages   20 %


for 9 or more Ads
15 %
Loose/bound inserts

Up to 25 g/copy

199 € %o

For every additional 10 g
    6 € %o

Dimensions: max. 195 mm wide, 285 mm high. Bound inserts can only be included in the complete print run. Loose inserts possible with part of the run (min. 5000 copies).

Post-charges


13,50 € %o
Printing documents: In view of the technology used in magazine production, we require the printing documents in digital form if at all possible (see the separate section about this).

Colour advertisements: Colour advertisements on the basis of the European scale. It is essential that you send us a four-colour proof print or a colour scale for every colour advertisement. The publisher is unable to provide any guarantee with regard to deviations from the required colours that are due to the use of different papers (scale / print run paper).

The hardware and the software basis

The Desktop Dialog production department operates exclusively with Macintosh computers and the software programs QuarkXPress, Photoshop, Freehand and Adobe Illustrator. All the data have to be compatible with QuarkXPress, so please do not use any Pagemaker or Corel Draw files. Files compiled in QuarkXPress, Photoshop, Freehand or Adobe Illustrator can be incorporated in the layout of Desktop Dialog without any difficulty.

Processing of digital Data

So that your advertisment looks exactly the way you want it to

Pictures and logos must be supplied as TIFF or EPS in CMYK mode and must not be compressed. Pictures are required with a resolution of 300 dpi in their final dimensions. In order to avoid complications with fonts, you need to provide all the fonts used in your data record, i.e. printer and screen fonts.

Data transmission via Leonardo:

· ISDN point to point via Macintosh Leonardo Pro (ISDN-Nr. 00 49 61 04 / 6 06-4 19)

· PDF to: m.lockenvitz@centraldruck.de
Readership profile: Who reads Desktop Dialog?

Circulation

13318 Samples
Circulation analysis:
copies per issue (average of one year)


(Jan. 1, 2004 to Dec. 31, 2004).
Printrun:



11 525
Total distributed circulation:

11 363
Total paid circulation


  5 775
Free copies:



  5 588
Geographical circulation
            Proportion of total distributed circulation

Geographical breakdown:


     %
          No. of copies


Germany



  86.0

  9 772
Foreign countries


  14.0

  1 591
Total distributed circulation
100.0

11 363
Foreign distribution
   
   %
          No. of copies
Benelux


 
  23.5

   374
Austria



  
  24.1

   384
Switzerland


  
  26.2

   415
Europe, others

  
  17.4

   277
Overseas


  
    8.8

   140
Total distributed circulation
100.0

1 591
Recipient groups classification   Proportion of distributed circulation
(According to Federal Office of statistics)           %
           No. of copies

Prepress, Litho


    18

  2 045
Printers with prepress

    16

  1 818
Advertising agencies


    21

  2 386
Inplant / Industry


    22

  2 450
Graphics, advertisement studios,

Photo- and production agencies
    18

  2 613
Others




      

       51
Total circul. actually distributed
100.0

11 363
Size of organization

Proportion of total distributed circulation





  
   %
         No. of copies

  1 -  9 employees

 
  35,8

4 068
10 - 19 employees


  18,5

2 102
20 - 49 employees


  14,6

1 659
50 - 99 employees


    7,2

   818
100 an more employees

  19,9

2 261
No information


    4,0

   485
100.0            11 363
Function in organization

Proportion of total distributed circulation






     %                 No. of copies

Owner, Gen. Manager

  33

3 750
Technical management

  21

2 386
Publishing User


  15

1 704
PR/business-to-business

    9

1 023
Product-management


    6

   682





100.0
          11 363
Items and Terms 2010: see sep. list
All prices are inclusive:





No extra-charge for color


No extra-charge for bleed


No extra charge for placing*


*(except: “special”)








